
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 
Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
Millersburg, OR (OR0395) 
Benton County, OR (OR0384)(0R0479) 

To: Office ofthe Secretary 
Attn: Chief, Media Bureau 
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CSRNo. ___ _ 

PETITION FOR SPECIAL RELIEF 

Com cast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 ofthe Commission's rules, 1 requests that the 

Commission find that Comcast faces "effective competition" in above-referenced Oregon areas 

(the "Franchise Areas"). 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition.2 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

franchise basis. 3 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation.4 

1 47 C.F.R. §§ 76.7 and 76.907. 
2 47 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a). 
3 47 C.F.R. § 76.907. 
4 See Implementation of Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Red. 5631,5664-5665 (1993) ("Rate Order"). 
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Under the "competing provider" test set forth in Section 623(l)(l)(B) ofthe Act and 

Section 76.905(b)(2) of the Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent ofthe households in the 
franchise area. 5 

As demonstrated below, the Competing Provider Test is satisfied in the Millersburg 

Franchise Area, because two unaffiliated MVPDs serve over 50 percent of the Franchise Area's 

households with comparable programming and the reported penetration rate for DBS providers 

exceeds the 15 percent threshold in the Franchise Areas. 

In addition, under the "low penetration" test set forth in Section 623(l)(l)(A) of the Act 

and Section 76.905(b)(l) of the Commission's rules (the "Low Penetration Test"), a cable 

system serving less than 30 percent of the subscribers in a particular franchise area shall be 

deemed subject to effective competition and exempt from rate regulation in that community.6 

Comcast satisfies the Low Penetration Test in the Benton County Franchise Area. As shown 

below, the reported penetration level for Comcast is 2.09 percent in this Franchise Area. 

I. THE COMPETING PROVIDER TEST IS SATISFIED IN ONE OF THE TWO 
FRANCIDSE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in the Millersburg Franchise Area. 

5 47 U.S.C. § 543(1)(1)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 
6 See 47 U.S.C. § 543(l)(l)(A) and 47 C.F.R. § 76.905(b)(l). 
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A. More Than Two Unaffiliated MVPDs Offer Programming Comparable 
to Com cast to Over 50 Percent of the Households in the Franchise Area. 

The first prong ofthe Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors ... "7 This 

requirement is easily satisfied, because the two major direct broadcast satellite providers 

(DirecTV, Inc. and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and 

"offer" programming that is comparable to Comcast to more than 50 percent of the households in 

Comcast's Franchise Areas. 

Service of an MVPD will be deemed "offered" when it is both technically and actually 

available. 8 The Commission has determined that DBS service is presumed to be "technically 

available" throughout the country due to its nationwide satellite footprint. 9 Comcast's Franchise 

Areas are well within the satellite footprint ofDirecTV and Dish Network. Thus, both DirecTV 

and Dish Network are "technically available" in the Franchise Area. 

DBS service is presumed to be "actually available" if households in a franchise area are 

made "reasonably aware" that the service is available. 10 The Commission has stated that "a party 

may use evidence of penetration rates in the franchise area (the second prong of the competing 

provider test ... ) coupled with the ubiquity ofDBS services to show that consumers are 

7 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 ofthe Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 
8 Rate Order~ 29. 
9 See MediaOne of Georgia, Inc; Petition for Revocation of the Certification ofGwinnett County, 
Georgia, 12 FCC Red. 19406, ~ 5 n.l6 (1997) (citing Rate Order, at 5660-5661). 
10 See Rate Order~ 32 (citations omitted). See also Charter Communications, LLC d/b/a 
Charter Communications Petition for Determination of Effective Competition in Fourteen North 
Carolina Communities, eta!, 19 FCC Red. 7003, ~ 4 (2004). 
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reasonably aware of the availability ofDBS service." 11 The same reasoning applies here. 

DirecTV and Dish Network are among the largest MVPDs in the nation. 12 With approximately 

33.8 million subscribers nationwide, 13 comprising over 33 percent of all MVPD subscribers, 14 

ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Area, it is 

clear that consumers in the Franchise Area are "reasonably" aware of the availability ofDBS 

competitors. 15 Accordingly, both DirecTV and Dish Network are presumed to be "actually 

11 Corneas! Cable Communications, LLC Petition for Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Red. 9595, ,-r 5 (2008), citing Mediacom Illinois LLC et 
al., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise 
Areas in Illinois and Michigan, 21 FCC Red. 1175 (2006) ("Comcast- Various Michigan 
Communities"). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petition for Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, ,-r 6 (2007) ("Over more than ten 
years, we have made hundreds of findings that households in particular franchise areas are 
reasonably aware that they may purchase DBS services based on localized evidence. These 
accumulated showings amount to substantial evidence that households in all franchise areas are 
reasonably aware that they may purchase DBS services. In at least one earlier reported decision, 
we found households in a franchise area to be reasonably aware that they may purchase DBS 
service solely based on evidence ofDBS's nationwide growih and local subscriptions, without 
reference to advetiising or other promotion.") ("Bright House Net.vorks- Florida"). 
12 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery 
of Video Programming, MB Docket No. 06-189, FCC 07-206, ,-r 76 (rei. Jan. 16, 2009). 
13 See Press Release, DirecTV Inc., DirecTV Announces Fourth Quarter and Full Year 201 I 
Results (Feb. 16, 2012) (reporting that, as ofDecember 31,2011, DirecTV (US) had 19.9 million 
subscribers), available at htt p://investor.directv.com/ releasedetail.cfm?ReleaseiD=649162; See 
Press Release, Dish Network, Dish Network Reports Fourth Quarter and Year End 20I I 
Financial Results (Feb. 23, 2012) (reporting that, as of December 31,2011, Dish Network had 
approximately 13.97 million subscribers), , available at http:/ /press.dishnetwork.corn/press­
releases/dish-network-reports-foUith.-guarter-and-year-end-2-nasdaq-dish-0855001. 
14 Georg Szalai, Pay TV Operators Added 300,000 Subscribers in Fourth Quarter, The 
Hollywood Reporter, March 19, 2012 (citing SNL Kagan report of 1 00.31 million video 
subscribers by the end of 2011 ), available at http:/ /www.hollywoodreporter.com/news/pay-tv­
operators-added -subscribers-fourth-quarter-snl-kagan-showtime-starz-hbo-3 0 1624. 

15 See, e.g., Comcast- Various Michigan Communities ,-r 5; Bright House Networks- Florida ,-r 
6. 
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available" in the Franchise Area, and are offered to over 50 percent of the households in the 

Franchise Area. 

The Competing Provider Test also requires that the programming offered by the 

competing provider must be "comparable" to the programming offered by the cable operator. 16 

The Commission's rules define comparable programming as "at least 12 channels of video 

programming, including at least one channel ofnonbroadcast service programming."17 The 

Commission has repeatedly recognized that the DBS Providers offer comparable programming 

under the Commission's Competing Provider Test. 18 Each of the DBS Providers offer well over 

100 video channels, most of which are non-broadcast services. 19 And, as shown in the attached 

channel line-up, Comcast's programming service offerings in the Franchise Area are 

substantially similar to the DBS Providers' programming services.20 

Test. 

Based on the above facts, Com cast has satisfied the first prong of the Competing Provider 

B. The Competing Providers Serve Greater Than 15 Percent of the 
Households In Comcast's Franchise Area. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area 

households. 

16 See 47 U.S.C. § 543(1)(l)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 
17 47 C.F.R. § 76.905(g). 
18 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels ofvideo programming, including more than 
one non-broadcast channel."). 
19 See Channel Line-ups ofDirecTV and Dish Network, attached hereto as Exhibit 1. 
20 See Comcast Channel Line-up, attached hereto as Exhibit 2. 
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DBS Providers track their subscribers according to the zip codes where each subscriber 

resides, rather than by political jurisdiction. In this case, Comcast relied on ZIP+4 codes 

associated with the Franchise Area in order to determine the number ofDBS subscribers within 

the Franchise Area.21 The Commission has previously accepted ZIP+4 codes as "reasonable and 

sufficiently reliable for purposes of determining the presence of effective competition,"22 and 

stated its preference for this approach?3 

To determine the relevant ZIP+4 codes for the Franchise Area, Comcast contacted Media 

Business Corp. ("MBC," previously known as "SkyTrends"). MBC has developed a process to 

accurately identify the ZIP+4 codes that correspond with the political boundaries of a particular 

community. This process utilizes enhanced mapping software that correlates ZIP+4 codes with 

the U.S. Census Department's "block group" level households. The "block group" measurement 

is the most precise Census tool available to measure households within a very small geographical 

area. With this software, MBC was able to identify the ZIP+4 codes that lie within the Franchise 

Area.24 

Com cast next provided all of the ZIP+4 codes for the Franchise Area to the Satellite 

Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

21 In certain instances, the entire 5-digit ZIP code is located within a particular franchise area. In 
these situations, Comcast used that standard 5-digit ZIP code, rather than the more detailed 
ZIP+4 analysis, as the additional detail would not provide any greater accuracy. 
22 See Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho, 
18 FCC Red. 12792, 'i[8 (2003), quoting Falcon Cable Systems IL a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002). 
23 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Red. 12067 (2008). The Commission stopped short of 
requiring ZIP+4 evidence in effective competition cases. See Public Notice, "Commission 
Clarifies Standards for Evidence of Competing Provider Effective Competition for Cable 
Service," DA 09-1361,24 FCC Red. 8198 (2009). 
24 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 3. 
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association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported in the attached Effective Competition Tracking Reports ("ECTR") from SBCA 

reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise 

Area.25 

Finally, Comcast compared the DBS subscribership figures reported by SBCA with its 

own subscribership, and was able to confirm that its own subscribership exceeded DBS 

subscribership in the community that qualifies for effective competition under the Competing 

Provider Test- Millersburg. Comcast is the largest MVPD in this Franchise Area. 

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent 

threshold in the Franchise Area, Com cast compared the competing providers' subscribership to 

the most recent U.S. Census occupied household unit figures for the community.Z6 This 

comparison yields the penetration rate for DBS Providers in the Franchise Area. 

As detailed in Exhibit 6, the subscriber rate for the DBS Providers i'n the Franchise Area 

exceeds the 15 percent threshold required under Section 623(1)(1)(B) ofthe Act. Accordingly, 

Comcast meets the second prong of the Competing Provider Test. 

Because Comcast meets both prongs of the Competing Provider Test in the Millersburg 

Franchise Area, it faces effective competition in this Franchise Area. 

25 See Exhibit 4 (providing total ZIP+4-based DBS subscribership for the Franchise Area, as well 
as all ZIP+4 data relied on in the Petition). 
26 2010 Census Data household data figures are available at http://factfinder.census.gov, the 
relevant pages of which are attached hereto as Exhibit 5. 
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II. THE LOW PENETRATION TEST IS SATISFIED IN ONE OF THE TWO 
FRANCHISE AREAS 

In addition to satisfying the Competing Provider Test above, Comcast is entitled to an 

effective competition determination in Benton County Franchise Area, because the Company 

serves less than 30 percent of the local households in this particular Franchise Area. 

Section 623(l)(l)(A) of the Act provides that a cable system will be deemed subject to 

effective competition if"fewer than 30 percent of the households in the franchise area subscribe 

to the cable service of a cable system.'.27 The measurement of subscribership under this test 

"will be based on the subscribership of the particular cable system in question, and not an 

aggregation of the subscriberships of all cable systems and competitors in the franchise area."28 

To determine whether Comcast subscribership is less than 30 percent in this Franchise 

Area, Comcast compared the Company's subscribership to the U.S. Census household figures for 

the community?9 This comparison yields a Comcast penetration rate of2.09 percent in the 

Benton County Franchise Area. 30 

Comcast has demonstrated that fewer than 30 percent of the households in the Benton 

County Franchise Area subscribe to the Company's cable service. Accordingly, Comcast has 

satisfied the criteria for establishing effective competition under 47 C.P.R. § 76.905(b)(1) for this 

Franchise Area. 

27 47 U.S.C. § 543(l)(l)(A); 47 C.P.R.§ 76.905(b)(1). See also CC Michigan L.L.C. d/b/a 
Comcast Communications, 17 FCC Red. 1513, ~ 2 (2002). 
28 Rate Order ~ 18. 
29 See Exhibit 5. 
30 See Exhibit 7. 
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CONCLUSION 

Comcast's cable system is subject to effective competition in one of the Franchise Areas 

under the Competing Provider Test. The Company is subject to effective competition in one of 

the Franchise Areas under the Low Penetration Test. Based on the evidence presented herein, 

Comcast respectfully requests that the Media Bureau issue an order acknowledging the presence 

of eff~ctive competition in each of the two Oregon Franchise Areas as of the filing date of this 

Petition. 

September 25, 2012 

DWT 20276595vl 0107080-000049 

Respectfully submitted, 

Comcast Cable Communications, LLC 
on ehalf of its subsidiaries and affiliates 

Davis Wright Tremaine, LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorney 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4} 

The below-signed signatory has read the foregoing Petition for Special Relief, and to the 

best of my knowledge, information and belief formed after reasonable inquiry, it is well 

grounded in fact and is warranted by existing law or a good faith argument for the extension, 

modification or reversal of existing law; and is not interposed for any improper purpose. 

By: 

September 25, 2012 
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Respectfully submitted, 

Comcast Cable Communications, LLC 
on behalf of its subsidiaries and affiliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 
(202) 973-4200 

Its Attorney 



DECLARATION OF WARREN FITTING 

I, Warren Fitting, declare, under penalty of perjury that: 

l. I am the Senior Director of Regulatory Accounting for Comcast Cable 
Communications, LLC ("Comcast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Comcast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Comcast is 
the largest multichannel video program provider in the Millersburg Franchise 
Area. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belief. 

-5-e-.v+ ... ..oo b'( c.5; :z {)12. 
Date Warren Fitting 
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~AP: Ballamcs! 869 SONfCTA?: Gospel G{Ory 817 at dies SCN!CTAP: Srnooth Jazz 851 
SONICTAP: Be-Tween 867 SONJCTAP: Great 855 SONICTAP: M.aiiachi 876 

SONICTAP: Soft Hits 849 Standards SONICTAP: Metro Blend 853 SONICTAP: Beautiful 820 SONICTAP: Groove 824 SONICTA?: Spike 841 
lnstnunentals Loonge SONICTAP: Modem 814 

SONICTA?: SubTerranean 858 
· "SOHICTAP·: Big 801 SOMJCTA?: Hafr Guitar 829 

Country 
SONICTAP: Symphonic 864 Band/Swing 

sofficr A?: HaUe!t.jah 
SONICTAP: Modem S60 

SONICTAP: Btuegrass 812 
828 Wockoot SON!CTAP: T.'le Boombox: &46 

SONICfAP: Slue5 854 
SONICTAP: Hit Countly 809 SON!CTAP: Muska De Las 872 SON!CTAP: The 868 
SONJCTAP: Holida'}s a: 815 Americas P'.anround SONICTAP: Camaval 877 

Brasiteiro 1-!apyenings SOt·I!CTAP: l'!ew Age 856 SONICTAP: The Spirit 826 

SONtCTAP: Classic Hits 837 SONICTAP: Honk'.rTonk 811 SONICTAP: Old 5<-..hocl. S44 SONICTA?: Today's Hits 816 
Btend Tavern Funk 

SON!CTA?: Tc;;ditionat 308 
SONlCTAP: Classic Jazz 850 SONICTAP: Hot Jamz 8Z5 SONlCTAP: PUMP: 861 Country 
VocalBtend SONICTAP: Hor-..est Hits 818 SONICT;1.P: Piano 865 50NICTAP: Tf3.nquil.it'f 884 
SONICTAP: Classic Rll:B 842 SONICTAP: Hurt---ana 875 SONICTAP: Rat Pack 807 SON.ICTAP: Y2k Hits 8U 
SONICTAP; Classic Rock 833 SONICTAP: Hype 647 SONICTA?: Reali ty S1tes 838 SON!CfAP: Zen 857 
SONtCiAP: Classic Rock 862 sat.'ICTAP-: lnk."d 835 SONICTA.P: Red, Rock 810 
Workout SONICTAP: Irish 883 and Blues 
50NICTAP: Coffeeh<l'...!se 1348 SCN!CfAP; Reggae 663 
Rock 

'The fottafflng chanr:~..s requtre a special dish or ;quip:rroent : MHz,. GE!'A NET, Hope Channel, Jt .. T¥1 Once, r-HTN; V·Me1 Entace7 Golden Eagte Broadca:.-ting.. 
and Free Speech W. Please calt 1-800· 531-5000 for- mere Information_ 

htto:/ f""W-ww.directv.com/DTV APP/ comnare/mintablePacka!ZeChannels.isu?nackrureid=960... 1117 !20 11 



A&E A&E 
ABQM ABC-
AUVE Americal.ive 
ANGEL Angel One 
ANGL2 Angel Two 
AXS AXSlV 
BTV .Bu~ Ta!ertWan 
BUYI· Buyl 
TOON ~n Netwurk (E) i'AP 

TOO- c:-toon- (W) 
eCTVE eCTV-E 
CCNEWS CCIV-NOws 
CHRCH Church Channel 
eMT GMT 
eNee eNae 
C:NN c:NN 
C:MDY COmocll' CenlrOI 
CSPN2. C.SPAm 
DYSTR tM)11Ar 
DISC: Dlo<owofy a..nn.l 
DISE O ........ C ......... (I;)""' 
DISW --C:- (W) 
DOC Oocumentasy Channel 
1!1 EIIEI....,tl6aoNilt.......,.... 
ESPN ESPN 
ESPNZ ESPN2 
ESNWS ESPNEWS 
ESPNU ESPNU 
FOOD Food -rk 
FXNWS FOX-a.-not 
FX FX~ 

GEMS Gems &.Jewe&y 1V 
HGTV HGTV 
MIST 111otooy 
HNN HLN 
HRTV H<neRacinglV 
HSN HSN 
H51'12 H5N2 
ICTV In Coontry TelevisiOn 
INSP lnspl>alionNetwocic 
ION ION(E) 
IONW ION(W) 
lTV Jewelry Television 
U FE Lilelino 
MALL Mall 
onv onv 
M1V2 M1V2 

NICK ~-at-O!J-
NICKW Nick/Nick at Nile (W) 
PRAYR l'r.ll"" 
ave ave 
REElZ Roelza>annel 
SALE Sale 
SHOP ohop 

~~~Se =B~g Nalworit 

SPIKE S-lV 

SYFY -TBS TBSs.u-
nc nc: 
1lf1' Tln'-
lRV T"""' Channel 
TVGAM 1V Game Network 
lVGN 1V GuKle Networl< 
TYLND TV LAnd 
USA liSA'"'"' 
VH1 VH1 
TWC -a--
-e:J~I6t!tffll3·6i·l.l§b 

Kopper ...t. 
AlF other receivers 

Cli/ 
t:liJ 
Cli/ 
t:liJ 

t:liJ 
t:liJ 
Cli/ 

criJ 
Cli/ 
t:liJ 

t:liJ 
Cli/ 
t:liJ 

t:liJ 

t:liJ 

t:liJ 

t:liJ 
t:liJ 
Cli/ 
Cli/ 
t:liJ 
t:liJ 

t:liJ 
t:liJ 
Cli/ 

'" 1 ... 
219 
262 
286 
131 

9602 
221 
178 
177 
884 
26& 
258 
166 
208 
200 
107 
211 
263 
182 
172 
U3 
197 
114 
140 
144 
142 
l41 
110 
205 
136 
229 
112 
t20 
202 
4<14 

84 
226 
230 
259 
216 
217 
227 
108 
220 
1110 
181 
170 
171 
256 
137 
299 
225 
224 
228 
257 
168 
1.2:2 
138 
183 
138 
196 
405 
117 
108 
105 
162 

214 

•• 6002-6099 

98 
95G-98t 

THERE'S SOMETHING FOR EVERYONE 

America's Top 200 

APL 
liSCo\ 
BET 
"iiiGIO 
BRAVO 
eBsSN 
eURNT 
DISXD 
FOXB 
G4 
GLVSN 
GOLF 
GSN 
HlMRK 
HUB 
ID 
LMN 
MLBN 
MSNBC 
NTGEO 
NBA1V 
NFL 
NHLN 
NKJR 
NUVO 
OVATN 
OWN 
OXYGN 
RFDTV 
SCI 
SOAP 
SPEED 
STYLE 
lNCk 
FTRAE 
FTRAW 
TRUTV 
Tq.l 
UNVSN 
UNVSW 
UDEP 

•ncludas 2111 of Amenca's Too 120 
ar.d :he chann% i.steo ~c .·. -- t:liJ 
BBeAiNoa Cli/ 
BET t:liJ 
Big Ten Natwoft• Cli/ ....... CI/1 
CBSSpooto- Cli/ 
Current TV -..xo-· 
Fax Business Nerworlc t:liJ 
~ CI/1 
GaJavisian t:liJ 
Golf Channel Cli/ 
GSN t:liJ 
llo-a.nnol t:111 
Hub t:liJ ... Us;.Uaaa DIKonly t:1i1 
ur.tlrne Mcnfe Nfiwurk t:111 
MlBNe'-" Cli/ .....,..., C1Jl 
...-.~~ ClJ1 
N8A 'IV t:liJ 
NFL- C1Jl 
NHL Network CI/1 
Nickk 
nuvoTV 
Owlion 
9~N: Oprah Winfrey Network t:liJ 
Oxygen 
RFO-lV t:liJ - t:liJ 
SOAPnttt 
SPEED CI/1 
Style t:liJ 
liienNK:l 
TeleFutur.a (E)' 
TefeFurura (W)• t:1i1 
1ru1V C1il 
Turner Cla:ssM;; Movies Cli/ 
Unlvision (E) t:liJ 
UnMsion.(W) 
Univision Doportes Network 

Gonorlll Ctranncoh:.' 
BABYl Bal>tni$1'1V 
BLOCK BloekiKoto< Studio C:-1 
BYUTV B'i1JTV 
eTN Chriatton Tol.rn~or'l Ne~oric" 
ARTS ClaAlc Ms Showco>ao 
eSPAN C.SI>AN 
DN101 DISH 101 
EAR1H DISH E;.m 
HOME OWlf.tOME<"V<~.aitl~) 
ENLC Er!l•ce 
E.WlN Etemw Wo<d Telo'<iM>n .., 
i>REVW Fte.e Pte~f•w Guide 

164 
1:!5 
124 
439 
129 
158 
215 
J74 
206 
191 
27J 
401 
116 
1815 
179 

Ul2 
1011 
152 

209 
Ill& 
156 
154 
157 
169 
167 
291 
189 
127 
231 
1113 
253 
150 
115 
till 
271 
272 
204 
132 
270 
828 
869 

9400 
102 

9403 
267 

11406 
210 
101 
287 
foo 

9411 
28l 
103 

loc.lJ Nolworks 2·70 

RcgronDf Spcrt"5 Nctwortt!.;.• 

Hoppe< ..l 
All other receivers 

FG_X 

412 

409-437 

cm.o. •• .,1!nldQ,I! .. .SOudM0-"mi!IOfu c:I.11i.S!D 
Torifw~ tnMculin 110, ywrteW a•lfOTV,a DISH 1\ll m:riftr,ud 1 
DISHHIIadd-e~~~, 

BOLD· Ctl3nn&lil btld arewl'ltdtu rna1 papllllrdliMels. 
'""' • S~W~ilh a !IN reed mib.blt . .INo lispanlbll! m es(tlliiol 

Anial* on sNa HO r.hlnrQ, 

America's Top 250 

1110 
BITV 
80()1.1 
cllfLJ( 
CL90 
COOl< 
AMERI 
o.v 
ENCOR 
ENCRW 
EACTN 
ED RAM 
ENFAM 
ElDVE 
ESUSP 
EWSTN 
EPXDR 
FOXMO 
FSe 
FUEL. 
GMe 
GAC 
H2 
HMC 
MIL 
-IAP!.£X 
MUN2 
IIATGW 
NBeSP 
NICKT 
OTDeH 
RURAL 
SPMAN 
l'ENIS 
TMC.W 
VERlA 
VHICL 

.nclud-.s d 1 vi ,1\n'c-n.;c:~:-:> T~..:p 2GD 
and t.'"!e rt'..3n""'f:1S stra ~v.v 

lllo Cli/ 
~~ C1Jl 
;~r8!'gV&P 

cloo 
~Channel Cli/ 
Oe.stinalion America C1Jl 
DIY . Cli/ 
......... (E) Clili1:l!1 
Enc:ofe (W)..,. 
Encore Action 
Encore Drama 
Encore Family 
Enconsl.me 
EnctJre Suspense 
Eniorew....,. 
EPIX DRIVE-IN UP 

Fox - Channel 
Fox Soccer Channel t:liJ 
F.UELlV 
gmc_ 
13- American Counlrf (GAe) 
H2 t:liJ --- CliT 
Military Channel 
M<Mol'ku 
mun2 
Not Geo WB.D t:liJ 
NBC SP.ort~~elwqrk t:liJ --Outdoor Channel 
RunollV 
s--na..nnel t:liJ 
Tann.isChannol - Cli/ 
The: Movie Qf.lann~I.(W) SAP 

v.n.. t:liJ 
VHI Classic 

119 
-203 
175 
f99 
198 
Ha 
194 
111 

340 
341 
343 
345 
347 
346 
344 
342 
292 
133 
406 
398 
188 
165 
121 
187 
195 
377 
838 
1110 
159 
178 
396 
232 
395 
400 
329 
218 
163 

*·''"-i:1Mlfffil3fflttiilb 
Hopper 98 
AI .................. 923-946 

FSN Ft9eSpood1W 9•1& 
KBS KBS World' 9394 
KTV kidii &. f....., Television (JC1V) 264 
UNK unk TV 9410 
NASA NASA 212 
ONPPV Par.f'eroVIewGulde 500 
PNTGN Pentagon 9405 
TBN lBN 260 
JMPCT Tho Impact Netwbrlc 9397 
3ABN Three An. gels Br~dCS:sting Network 9393 
VME 

MOVIE 
MOVIE 
SPORT 

V-ME 

, DIS!i Cit>oma­
OISH Cinema 
Sport;. & E>lents 

9414 

1 
500-558 
454-472 

T.Clarml mD.biity bued orriiiiii'ITWe of the ~:l)tllgraphicallocatiln, 
tinezane..~IOOglf'lt:bge,dllhillt!nru. 

'Ardablelritt!M~S9111 ~k•1-milinllD of Anurica'1 Ttp lZJJ Ptu1 p~ella~ 

AlNE 
ANGEL 
ANGL2 ..... 
1110 
llnV 
BOOM 
BUYI 
CBSSN 
CCTVE 
eeNEW 
COOK 
eSPN2 
D'tSTR 
DIY 
DOC 
FOOO 

""-
GEMS 
GAC 
HLMRK 
HMC: 
HLN 
HSN 
HSN2 
HUB 
ICTV 
IrV 
MALL 

.Na· 
NICKW 
liJC:in' . 
OTDeH 
CiiVC 
RFOlV 

· SAt£ · 
SCI 
SHOP 
SHNBe 
IYlHD 
TWe 

... ----- ... 

Atnone.u.. 
~on. 

~· PIMet 
IUo _.,..........., 
Boom~l'iUlg~ 
Buy[ 
CBS Sports Network 
CCIV-£ 
CCTV-News 
Coo!Ung ChaMel 
G-SPAN2. 
Dayotao-
DIY 
Documentary Ctmlnel ---Fox-a-· 
Gems and Jewelry 
G""" An-icon Country (GAC) 
Hallmark a.~ ... --c-HLN 
HSN 
HSN2 
Hub 
ln~ryTe!avri'On ,......,.T.,_ -Nlck/llkk ··- 00 

===~ O_,.dootCft41L'\I\t!l 
0..0 
RfD•TV 
Solo 
klenc-e ..... 
s-ac 
tv•Leo>d 
WC!IIfMIIr Channel 

. 
' . . 

210 
262. 
268 
1114 
119 
203 
175 
221 
158 
1184 
265 
113 
211 
263 
111 
197 
no 

20S 
229 
185 
165 
187 
202 
84 

226 
179 
230 
227 
220 
170 
171 
178 
39. 
137 
231 
225 
193 
224 
228 
1011 
214 

d1sh. 
For the most upato-dda Channel Uneup Card, 

please visit mydish.com/channelcard. 



dlsh 
Premium Movie Packages 

HBGJ 
H80-E HBO (E)"-'" IIlf1 
H802E H802 (E) SAP IIlf1 
HBOSG HBO Signature sAP IIlf1 
HBG-W HBO(W)su IIlf1 
H802W HB02 (W) SliP 

HBOFM HBO Family...,. IIlf1 
HBOCY HBO Comedy SAP IIlf1 
HBOZ HBO Zone IIE1!1:II1 
HBOLT HBO Latino IIlf1 

f11JJ£18 
MAX-E Cinemax (E) SAP IIlf1 
MAX-W Cinemai (W) SAP IIlf1 
MOMAX MoreMAX SAP-

ACMAX ActionMAX SAP IIlf1 
5-MAX 5StarMAX SAP IIlf1 

:ffi_lWiUIIE 

SHO-E Showtime (E) s.u> IIlf1 
SHG-W Showtime (W) SAP IIlf1 
SHOTO Showtime 2 SAP IIlf1 
SHOCS Showtime Showcase SAP IIlf1 
SHOEX Showtime Extreme S.l.P 

SBYND S;hoWtime Beyond s..&P 

TMC-E The Movie Channel (E) SAP IIlf1 
TMCXE The Movie Channel ma (E) s.t.P 

FUX FUX 

sl'al% 
EN COR Encore (E) SAP 

STARZ St ... (E)SAP 
STRZW Stan: 0/11) SAP 

SEDGE Starz Edge sAP 
SCINE Starz Cinema S.AP 

STZC Starr Comedy 
SBLCK Starz In Black llP 

SK&FM Slarz. tGds & Family .5AP 

Mfni--Paeks 

!!Pix 
EPIX1 EPIX 1 SAP 

EPIX2 EPIX2UP 
EPIX3 EPIX 3 SAP 

EPXDR EPIX DRIVE-IN SAP 

~-­ENCRW Encore (W) SAP 

EACTN Encor& Adion 
ED RAM 
ENFAM 
ELOVE 
ESUSP 
EWSTN 
MPLEX 

Encore Drama 
EnC<X9 Farr>ly 
Encore Love 
Encon.Suspensa 
Encore Westerns - .. 

IIlf1 
cw 
IIlf1 
IIlf1 

IIlf1 

IIlf1 

IIlf1 
IIlf1 

= 

~l!l'I!,DlSHiot..tu..I:...I.I~~H~.~~-I"'IIIH,._,. 

•-*o!-nm:ill~<ff'-:el5uor.a,-.:.~-~-tl 
11'111~~rl~w.ablll:...i~~. Stn:.Grolr.ld 

*~-.-.ctll!llb.vt'Jol~rfSt.:z~W:.~~ --=·.._.lli:tooii:.:D.. 

300 
301 
302 
303 
304 
305 
307 
308 
309 

310 
311 
312 
313 
314 

318 
319 
320 
321 
322 
323 
327 
328 
333 

340 
350 
351 
352 
353 
354 
355 
356 

380 
38f 
382 
292 

341 
343 
345 
347 
346 
344 
342 
377 

l\11ni-Packs. 

~ftlk>ri'oe 
100,000 ~ihciiNu and -· tv mail. -~ds~OI1til*oii1iamod~ wit~ 
an HD DVRCOMeeli!d to· I><~ lnlemct, 
25 000 litl<is Mi!.iblo .,; . -
diO))c;i~.com. 

erne Centric = 371 
Cl Grima & lnvestigaOOn = 388 
ESUSP Encore Suspense 344 
EPIX1 EPIX..,. IIlf1 3BO 
EPIX2 EPIX2 SAP r:IiJ 381 
EPIX3 EPIX3 SAP C!JDII!1382 
HMC Hallmark Movie Channel IIlf1 187 
HDNMV HDNetM<Mes C!JDII!1383 
IN DIE lndiePiex = 378 
LOGO LOGO liiimrl 373 
MAVTV MAVTV American Real = 361 
MGM MGM = 3B5 
MPLEX MoviePiex 377 
Pl.DIA Paladia Cii1J131 369 
PI XL PixL IIlf1 388 
RETRO RatroPla. = 379 
SMC Sony ~vie Channel = 386 
SCINE SWzCU!ema 353 
UNIHD Universal HD = 366 
VLCTY Velocity = 364 
WFN World Fishing Network 394 - ~ BABY BabyTVs.u> 824 DtSHperks GMC gmc 1BB 
GSN GSN IIlf1 116 
HLMRK Hallrnarl< Channel IIlf1 1B5 There are a lot of benefrts to being a 
HMC Hallmark Movie Channel IIlf1 187 DISH customer. You get things like 
HUB Hub Clil 179 month-long free previews, sweepstakes 
OWN OWN: Oprah Wimphrey Netwofk r:IiJ 189 
PI XL Pill .... IIlf1 388 for trips, HDTVs and more, exclusive 
RFDTV RFD-TV IIlf1 231 free shows, new channels, and tons of 
RURAL Rural TV 232 online content And it's all included with 

your DISH service. 
~Sp«b 

MAVTV MAVTV American Real HD = 361 Get all the extras for nothing extra. 

OTDCH Outdoor Channel 396 Visit dishperi<s.com 
SPMAN Sportsman Channel IIlf1 395 
WFN World Rshing Natworl< 39~ 

-Spwt 

ESPCL ESPN Classic 143 Need some help? FSC Foot Soccer Channel ClEf 406 
FUEL FUEL TV 398 
MLBN MLB Networl< IIlf1 t52 8 mydish.comJ'supp(irt 

d§sh. MLBSZ MLB Network Strike Zone 153 
NFL NFL Natwoii< C!iJ 1c4 I} . facebook.com/d"JSh 
NFLRZ NFLRedZone Clil 155 
NBATV NBATV IIlf1 156 g twitter.com/dish 
NHLN NHL Network IIlf1 157 "'-
USN U~iyernal Sports 402 @ DISH 101 -Support Channel (Ch. 101) Plus over 25 Regional Sports Networks 



EXHIBIT2 



@ 

Multilatino Packages 

1Z2~lCO 
Z4l llMilV 

""'"""" 

-~- .. .. ~ 

60'1 ~ryen&pnl ...... _ 
"" . ..., 
"'"""""' 6CSHirloryenEI~ "".,. 
607 tanaiSLI" 
508 CNNenEipm'lol 
609 ESPNDeparB 
610 ClneMallcano ,,_ 
6'13 Infirm 
614 Mbica22 
615 ~TV 
616 LIJIIIINMb 
617 Azbi;IArrolri::l 
618 OnciTV 
619~111Dn 
620 UtlllsU!m 
62.1 CB1V 
622 !:imM!ryFIIInll\1 

'" tiTN 6Z4 ClnalS~MX 
52S Mm::-1 
626 lf.ultlmd:ll 
OZTlVE 

"'""'"""" 631 ,_.An 
E!2 AYMSpc:n; 
6!S WUD1V .,....,..._ 
e39 GranCine 
6411 DIIPeliclda 
11~1 De Pai!CI& CMsil:tl 
644 HTVMillica 
645 ,..Hit ... """""'""" 647 Tlllrllmo .......... 
651 EWlllan&pal\ol 

""""""'" .,,.. ... 
601 6illriliontll 

~~ll'dl....-a..t 

.....,____.;..•"'• 
IIEIIDI:WtU!til.atina,Umillda.lc.Olg1aiEt:zlroi!IY, 
Musir.cno'ce 

- :~f!"fE 
rdWel:~. liniled~~Ei:onomw. 
lble:fl'l*zalldh~ctw:wU: 

32 NiCIIrMrtll 

J3 """"""" 34 IWJOTSportl 
3S ESPN 

,. """' 37 COmaltS~ 
38 1U: 

"'"""""" " "" 55 TBS 

" Syly 

"""' " ..,.. 
119S~ 
162 &BtAlNI'b 

,_ 
504 t..lll!lli'niMoW!Nef'Mlrlt 

Mullll.ftlnDMatll 
732 NBCUnivhiiHD 
7JJ GoiiOartleiHD 
734 RODTSp:ttaHD 
735 ESPNHD 

"'""""' 731CCIIICIIII:~HD 
"'llJ:tl) 
74ll~lofJ 
7S4 Mill 
"'11!SII) 
759 SVf'{HD 

,., """' 763 MTVtll 
7&5 l.MN.HD 
788 SptaUtHfJ 
7V3 BBCAmerb HD 

"i'!,!!_f: 
h:U:Iea: Multii.Jd!no. UmittiS Basic. Di!ll'lll Ef:m)my, 
l)jllflall'lt:IM!Id,ldlil':loniiL1ran!Umlll~ 
Mlilan:!MIUCtm 

M!jij-i!!.ir!.!IJ.iip.!jl@ii el 
lfiERNAmtW.PREIIIIMi 
69Z NfO~~ 
69!N~~ 
694$1T'tlll¥'~ 
... ,_t_ 
696 Cllll.-..; 
697 ~.,._, 
698l'FC:~ 
699 O.W.Irc'I'TI!Aoh:ll 

t!O""' ~. Ou 0com:tnc1 c;c:rto;c~1 c. .i".·~nll: at ~ od'a;oc~ Cl'l.vgq 

lt'...o 'fC'VJ 1.1Jn'IO!~ tU p~. til"A'Ind. f:i.! t •!Qf\'i'\h'U (ltlf1«1o'1!-cu'" 

~"'llho:IC .J VCAorOVU ~r 

If you have any questions or prcbJems regarding installation. service poriCies, 

or use of your cable, internet or phone service, call t.IS at ~ -80D-XFINITY 

Ll'=o ~~\1/i!h);l'=lfo.lJTYl\.' 

Using On Demand is as easy as 1, 2, _3 ... . 

1 Piclc a 
Category 

'-"" ~~U)htgt>l>g'll""' ""•;w 
lndpi~ ·-· .. !:.., 

-2Makea 
Selection 

~ . ... . 

·~· .:....:. 
~ ,. 

~ 
~ 

~:;;-~! ., t.i... ~~•oNnhJG"l•m....,.,. 

~i?~~~-r-~~:·:· · :·_(:-~~; ... 
..:s-~ Choose~ -:" .s--~ .:-::: _ .. :. ~-_-~e_ 
~~Program·... -- ·· -~---~' 
li:sc' IKilllo=&l. -'-~ ~- ,~-.•. ·.; .. . ~:_~~--'~£ 

Vr.Q ~~:o~llrd~llt~h""tJ- r··· . .:..... 
"bujo/\llpnl"'"...:@toat.\1'1. ..... ; ., ._ . • • . ::;·:-$. 

or please visit our office at: 

LEBANON 

2417 s. san~am Hwy. 
Lebanon, OR 97355 

Mon·Fri 8:3D-5:00 

.,..., .......... ~""""~'....-:""""'"' ................ ~ .. -~::.... ••. ;..,.. ' ~~ -:---:-,. ·.:~ ~:t- . i: , • --··- --~~oMo -~-.."""" ............. ""' .. "" ...... , ... "''' .:, '-~..r'~ \~ •'o ', 
~nh~u·~•l•~~~~·~~~ - .. :- -~ ,;~ ~- (~-~ ·~ \!"t ~~~· --~~~~;f_~ ~:.~·~ _ 

CORVAUJS 

150 NW Lewisburg Ave. 

Co<wl\iS, OR 97330 

Mon-Fri 9:30-6:00 

~~..t~,.1r.a 

1-::--... -
Channel Lineup 

~"'©)(Dei)'"~ 
Corvallis/Linn County 
Effective june 26. 2012 

~om cast 
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Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

Madia Business Corporation ("MedlaBiz") utilizes a multi-step process to accurately Identify cable client 
franchise areas and associated ZIP and ZIP+4 Codas. (A ZIP+4 Coda Includes the five digits of the United States 
Postal Service ZIP Code, a hyphen, and four more digits that determine a more precise location than the ZIP Code.) 

Media Biz developed this methodology to address the potential shortcomings In utilizing 5-digit ZIP Code data for 
"Effective Competition" petitions. This basic methodology has been In place for several years and has been used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the 
boundaries of ZIP Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond 
municipal boundaries. ZIP+4 Codes, however, usually reside in one and only one municipality. MedlaBiz uses Place, 
Minor Civil Division (MCD), and County boundaries from Dynamap®, a division of Pitney Bowes Business Insight, to 
determine municipal boundaries. MediaBiz uses the Dynamap® ZIP+4 Centroids database, which contains ZIP+4 
centroid correspondence for virtually all deliverable ZIP+4s, to Identify ZIP+4 Codes within municipal boundaries, 
among the over 60 million ZIP+4s In all 50 states, DC, and Puerto Rico, based on current data from the USPS and 
the U.S. Bureau of the Census, and the Tela Atlas master street database. 

Media Biz then utilizes its ZIP+4 Code mapping to enable our clients to obtain proper "Direct-to-Home• (DTH) 
subscriber counts for their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where 
Media Biz determines that a ZIP Code falls entirely within a .franchise area, however,.Jt is unnecessary to Identify DTH 
subscribers at the ZIP+4 Code level for that 5-digit ZIP Code. In these instances, MediaBiz identifies such 5-dlgit ZIP 
Codes and, accordingly, DTH subscribers are Identified by the 5-dlgit ZIP Code only. 

Only ZIP+4 Codes that meet specific criteria are Included in this report. The following criteria must be met: 
• The centroid of the ZIP+4 Code Is within the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) is either H -high-rise or S- street 

Our methodology has been used by many multrple system operators (MSOs) as part of their Effective Competition 
relief efforts, and we believe this methodology produces the most accurate and detailed view of ZiP+4 data as it 
relates to cable franchise areas. 

Media Biz 

1810 Platte Street Denver CO 80202 (303)271-9960 'M'M'.mecHabfz.com 
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ECTR- Effective Competition Tracking Report 

Sac~ 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated July 7, 2011 please find the following Direct-to-Home (DTH) 
satellite subscriber numbers per zip code (and/or zip+4 where necessary). The 
provision and use of this Effective Competition Tracking Report is governed by and 
subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: August 29, 2011 

ZIP Codes 

I Requested total for Millersburg1 OR 

Data is current through 7/31/2011 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@ sbca. o rg 

DTH Count 

131 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



; oldest data from 2011-07-31 
973213072 0 
973214500 0 
973214505 0 
973214506 0 
973214507 1 
973214513 1 
973214514 0 
973214515 0 
973214516 1 
973214517 0 
973214518 0 
973214519 1 
973214537 0 
973214538 0 
973214539 0 
9.73214540 1 
973214541 0 
973214542 0 
973214543 0 
973214544 0 
973214545 1 
973.214546 0 
973214548 0 
973214563 2 
973214564 0 
973214.565 0 
973214570 0 
973214571 0 
973214572 0 
973214573 1 
973214575 0 
973214576 0 
973214577 0 
973214578 0 
973214579 0 
973214583 0 
973214584 0 
973214585 0 
973214586 0 
973214587 0 
973214588 0 
973214589 0 
973214591 0 
973214592 0 
973214593 0 
973214594 1 
973214595 0 
973214770 0 
973214771 0 
973214784 0 
973214884 0 



973214885 0 
973214886 0 
973215969 0 
973216578 0 
973216579 0 
973216591 0 
973216592 0 
973216596 0 
973217300 0 
973217301 1 
973217302 0 
973217303 2 
973217304 0 
973217306 2 
973217307 2 
973217308 1 
973217309 1 
973217310 0 
973217311 0 
973217312 0 
973217313 1 
973217314 0 
973217315 2 
973217316 1 
973217317 0 
973217318 1 
973217319 0 
973217320 0 
973217321 2 
973217322 0 
973217323 1 
973217324 0 
973217325 0 
973217326 0 
973217327 0 
973217328 1 
973217329 0 
973217330 0 
973217331 0 
973217332 0 
973217333 0 
973217334 0 
973217335 1 
973217336 1 
973217337 1 
973217338 1 
973217339 0 
973217340 2 
973217341 0 
973217342 0 
973217343 2 
973217344 0 



973217345 2 
973217346 1 
973217347 2 
973217348 4 
973217349 1 
973217350 3 
973217351 2 
973217352 0 
973217353 0 
973217354 0 
973217357 1 
973217358 0 
973217359 2 
973217360 3 
973217361 1 
973217362. 1 
973217363 0 
973217364 0 
973217365 0 
973217366 0 
973217367 2 
973217368 0 
973217370 1 
973217371 0 
973217372 0 
973217373 0 
973217375 0 
973217376 1 
973217377 0 
973217378 0 
973217379 1 
973217380 0 
973217381 0 
973217382 1 
973217383 3 
973217384 1 
973217385 0 
973217386 2 
973217387 1 
973217388 0 
97321738.9 0 
973217390 0 
973217391 0 
973217393 0 
973217394 0 
973217395 0 
973217396 0 
973217397 0 
973217398 0 
973217400 0 
973217412 0 
973217421 0 



973217428 0 
973217429 0 
973217433 0 
973217439 0 
973217442 0 
973217448 0 
973217451 0 
973217463 1 
973219003 1 
973219004 2 
973219005 2 
973219006 3 
973219007 0 
973219008 0 
973219009 1 
973219010 2 
973219011 0 
973219012 3 
973219013 2 
973219014 2 
973219015 3 
973219016 1 
973219017 0 
973219018 1 
973219019 1 
973219020 0 
973219021 1 
973219022 2 
973219023 2 
973219024 3 
973219026 0 
973219501 4 
973219502 3 
973219503 1 
973219504 6 
973219507 3 
973219539 0 
973219558 2 
973219559 5 
973219867 2 

Total 131 
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American FactFinder 

. -.... / . ~ ·•.·. 
~I/ .U.S. Cen·sus Bureau 

·~· \ ' ' ' 

H1 OCCUPANCY STATUS 
Universe: Housing units 
2010 Census Redistricting Data (Public Law 94-171) Summary File 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see 
http:f/www.census.gov/prod/cen201 O/pl94-171.pdf 

NOTE: Change to the California,Connecticut,Mississippi.New Hampshire,Virginia. and Washington P. L. 94-171 
Summary Files as delivered. 

Millersburg city, Oregon 

Total: 538 

Occupied 504 

Vacant 34 

Source: U.S. Census Bureau, 2010 Census. 

USCENSUSBUREAU 
lielpmg Yau Make Informed DeciSJons 

Source: U.S. Census Bureau 1 American FactFinder 

Page 1 of 1 

http:/ /factfinder2.census.gov/faces/tableservices/j sf/pages/productview.xhtml ?pid=DEC _1... 8/31/2011 



U.S. Census Bureau 

A:VI EK ICA.i\' 

FactFinder 
GCT-H2 General Housing Characteristics: 2010- County-- County Subdivision and Place 

2010 Census Summary File 1 

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see http:l/www.census.gov/prod/cen2010/doc/sf1.pdf. 

Geography: Benton County, Oregon 

Geographic area 

~enton County 
COUNTY SUBDIVISION AND PLACE 

~ 

Total housing 

--~ -
Occupied 

hctuJIOg units 
f----:J:otal 

~-----~---------~-------

36,245 34,317 1,928 

Vacant housing units 

Percent 
~ 

For sale only 
17.1 

For rent 

1-----=.3.:..:.3.9~ 

Corvallis CCO 28,167 6. --corVallis city._,(,-pa_rt_) ___________ +----=2:..:3~,4:....:2:..:.3_,.-- 26.780 1 .38~ r' ____ 1_:5:.;;.2:...,_;f-----4'--2.4-'-i 

;: - -@ Philomath city 1,837 
22,283 1,140 14.5 l 46.1 

1,733 104 19.2 j 28.
4
8J 

Remainder of Corvallis CCD 2,907 -- -~--~-1--
2.764 143 J 18.2 1 22. ~ 1 

North Albany CCO 3,325 
@i'"Aibany city (part_)_____ 2,553 

3, 182_-t-----1_43_r-----4_4_.1_ 10.5 

Remainder ofNorth Albany CCO ------ 772 ~- ~:;:~ 1~~ ', ::: ,:: I North Benton CCD 1 ,663 
Qi Adair Village city -- --- I- - ~-

Blodgett COP 
Kings Valley COP 
Summit COP 
Remainder of North Benton CCO 

Southeast Benton CCD 
Alpine COP 
~ellfountaln COP 

29:..:3~-----=2:..:.7.:.:..9-l------'-14'---l-'----=2~1.4 -- 28.6 
21 1 20 1 1 o.o o.o 
25 23 2 0.0 0.0 
34 33 1 I 0.0 l 0.0 

1,290 1.210 so r 11.3 '·--- _ 6.3 
1a29 ~- 1.494 .._ ____ .....;13_:5

7

-+-j-- 16T J 2o.o -- - ' -'--
1-----7_4-!, -- 67 14.3 j-- 14.3 

~ 28 I - 27 1 I 0.0 0.0 

--~J~ 

--------1------=0 I . -- ~ f-.--- - 0--- (X) I (X) 
277 r--- 2s1 26 ---30'-.8 1 - 34.6 

Corvallis city (part) 
Monroe city 

.__s_~_. ~-'i_~-~-~-~-:·_;_~:_:_:_c: __ c_:_-0:_-s'~-t-
8

_B-:~~---:~~~:~:~:~-~--======~~~--~-------=: :"':'-~'--l.._-_-_-_-=_-=_-=-:-:.::·::~~;:..-:~-=:r-===~--==----:~ -L·~---~~~---...;.:.:..:-.;:,.l:..::•c:.i=-_-...:.L~-~~~~~~~....:.:; l j 
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- - -
Geographic area Vacant housing 

units 
Vacancy rate 

Percent Homeowner J1L Rentai~L - --Seasonal, 
recreational, or I 
~c_casion~s_e 

Benton County 
16.1 i 1.7 4.1 

1 COUNTY SUBDIVISION AND PLACE -- -
Corvallis CCD - --

12.3 1.6 *l Corvallis city (part) 12.2 l --
1.7 9 

Philomath city 7.7 1.7 4.6 
Remainder of Corvallis ceo - I 16.1 

I 
1.1 6.4 

North Albany ceo --- - --- -- -
10.5 2.1 4.7 j 

- Alb any city (part) 
-- - ., 

6.0 2.4 3.3 
- Remainder of North Albany CCD 20.0 1.3 9.3 i 

Nol'th Benton CCD 
-- - --- - --

29.6 0.9 2.8 
Adair Village city 7.1 1.7 3.7 I 

Blodgett COP 100.0 
-- - o.u 0.0 

Kings Valley CDP 0.0 0.0 ~~ 'SUmmit COP 
- -~ - --

0.0 0.0 0.0 
Remainder of North Benton CCD 33.8 0.9 2.6 

Southeast Benton CCO - l 16.3 1.9 6.5 --Alpine CDP 14.3 2.0 4.8 
Bellfountaln COP - I 

- ' 100.0 0.0 0.0 l 
Corvallis city (part) (X) 

I 
(X) (X) 

Monroe cfty - - - -- ·- 1- I - J 3.6 5.0 8.2 
Remainder or" Southeast Benton CCO 16.8 I 1.4 6.1 

Southwest Benton CCD-
· ~ f-

l l 45.5 2.0 5.8 
Alsea COP- ---

0.0 6.8 25.0 
Remainder of Southwest Benton CCO 

- --
51~ 1.6 3.1 I -

X Not applicable. 
[1) The homeowner vacancy rate is the proportion of the homeowner inventory that is vacant "for sale." It is computed by dividing the number of 
vacant units "for sale only" by the sum of the owner-occupied units, vacant units that are "for sale only," and vacant units that have been sold but not 
yet occupied, and then multiplying by 100. This measure is rounded to the nearest tenth . 
[2] The rental vacancy rate is the proportion of the rental inventory that is vacant "for rent." It is computed by dividing the total number of vacant units 
"for rent" by the sum of the renter-occupied units, vacant units that are "for rent," and vacant units that have been rented but not yet occupied; and 
then multiplying by 100. This measure is rounded to the nearest tenth. · 
Source: U.S. Census Bureau , 2010 Census. 

Census 2010 Summary File 1, Tables H1, H3, H4, and H5. 
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EXHIBIT6 



A 8 c D E 

2000 Census Data % of DBS Penetration 
Total DBS Occupied Housing In Franchise Area 

1 Community State Subscribers Units Column C/ Column D 
2 Millersburg OR 131 504 25.99% 

18131900.1 



EXHIBIT 7 



Comcast 2010 Census Occupied 
Community Subscribers Housing Units % of Comcast Penetration 

Benton County 153 7,331 2.09% 

18131900.1 



CERTIFICATE OF SERVICE 

I, Deborah D. Williams, do hereby certify on this 25th day of September, 2012 that a true 

and correct copy of the foregoing "Petition for Special Relief' has been sent via U.S. mail, 

postage prepaid to the following: 

Dennis Aloia, COO 
Benton County 
209 NW 5th Street 
Corvallis, OR 97330 

Marlene H. Dortch, Secretary 
Federal Communications Commission 
Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 

DWT 20276595v I 0 I 07080-000049 

Barbara Castillo, City Administrator 
City of Millersburg 
4222 Old Salem Road 
Albany, OR 97321 

William Lake, Chief, Media Bureau 
Federal Communications Commission 

Office of the Secretary 
445 12th Street, SW 
Washington, DC 20554 

<;D~J).(~ 
Deborah . Wtlhams 


